
Title: IKEA & SWOT analysis, Green Marketing Mix – Local vs Global 
Step 1: Write down your observation, personal point of view, experience, and 

preferences (e.g. images and video content) 

I’m excited to participate in the marketing survey with my friend. What I have learn on that day 

were:     

Purpose: To understand how global brands adapt their sustainability and the effectiveness of 

IKEA’s green marketing initiatives.  

Experience: I appreciate IKEA’s affordable pricing for eco-friendly products  

Preferences:  

 

 

 

 



Step 2: Find two journals, provide links to the articles/journals you found (keywords: 

SWOT analysis, Green Marketing mix 4ps, IKEA, sustainability) 

IKEA SWOT Analysis (2025) 

IKEA Green Marketing – How Sustainability Drives Its Success (2025) 

 

Step 3: A brief comparison between our country (Malaysia) and another country’s IKEA 

practices 

Comparison  Malaysia  USA 

Renewable Energy 
Use 

100% renewable 
electricity in factories 
and distribution units  
 

Same achievement globally, 
including U.S. operations  
 

Materials Used 55.8% renewable, 
17.3% recycled  
 

Identical percentages 
globally 

Ownership & 
Structure 

Operates under Inter 
IKEA Group 

Owned by Ingka Group, a 
franchisee of Inter IKEA 
Group 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://businessmodelanalyst.com/ikea-swot-analysis/
https://www.themediaant.com/blog/ikea-green-marketing-how-sustainability-drives-its-success/


LAST: Add images or infographics if available (e.g., IKEA sustainability posters, annual 

report, etc)  

 

 

 

 


